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A Style Guide is a key component of an overall communications strategy.

The way that the Hospitaller Order of St. John of God-Province of the 
Good Shepherd in North America communicates plays a significant role 
in outsiders’ perceptions of the Order, its religious members, and its min-
istries. Especially in written and published communications, it is critical to 
establish standards that facilitate consistency.

A Style Guide includes the “rules” for the use of various graphical and 
visual elements, as well as the organization’s preferences for typographical 
conventions that may have multiple options. A Style Guide is not only a 
valuable resource, but also helps create accountability. All of the materials 
prepared by the Hospitaller Brothers should look like they came from the 
same organization. This not only presents a professional appearance but 
also helps to establish credibility and recognition for donors, volunteers, 
co-workers, and others.

This Style Guide is meant to present the elements of the Hospitaller Broth-
ers’ visual identity and the ways to use those elements consistently for a 
unified image across the Province of the Good Shepherd. 

What is Visual Identity?
“Visual identity” is another way to represent the concept of branding, 
which captures the charism and mission of the Order. Branding is the pro-
cess of standardizing the way an organization presents not only its logo, but 
also a message about who it is.

What is important is that a consistent and unified approach to represent-
ing the Province and the entire Order in print and on the web can only 
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enhance the Order’s mission, regardless of what the process is called.  As a 
non-profit organization, it is critical for people to recognize and remember 
the Brothers, and a strong visual identity – through cohesive use of graph-
ical elements, as well as color and font – can help. This will help foster 
increased recognition of the Order’s presence.

Naming Conventions
“Hospitaller Order of St. John of God” maybe shortened for the following 
reasons:
 When used in text, use “Hospitaller Order of St. John of God” on  
 first reference. On subsequent reference, “Hospitaller Brothers,” 
 “Order,” or “Brothers” may be used.

 Hospitaller Order of St. John of God-Province of the Good 
 Shepherd in North America should be separated with a dash (-). 
 If the two names are on separate lines, no dash is necessary. 

 When specifically referring to the Hospitaller Order of St. John of 
 God-Province of the Good Shepherd in North America, it is 
 acceptable to use “Province of the Good Shepherd in North 
 America.”

Mailing Address and Contact Information
Wherever it fits (e.g. flyers), in addition to stating “Hospitaller Order of St. 
John of God,” also use “Province of the Good Shepherd in North America” 
and a mailing address and phone number. The contact information for the 
Finance and Corporate can be used when giving general contact informa-
tion.

  Hospitaller Order of St. John of God
  Province of the Good Shepherd in North America
  114 W. Washington Street
  P.O. Box 736
  Momence, IL 60954
  Phone: 815.472.3131
  Fax: 815.472.6914 
  www.sjog-na.org
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Canadian mailings should use Toronto’s contact information.

  Hospitaller Order of St. John of God
  Province of the Good Shepherd in North America
  412 Queen Street East
  Toronto, ON M4X 1A8
  Phone: 416.869.3619
  Fax: 416.869.0254 
  www.sjog-na.org

Vocation mailings should use the above addresses along with the email 
address VocationsUsa@sjog-na.org or VocationsCanada@sjog-na.org

When only minimal information can be included, use the website address: 
www.sjog-na.org.

Preferred email addresses are name@sjog-na.org

Our Founder
When naming “St. John of God,” try to include “Founder” whenever possi-
ble. We know who he is, but we never know who will be being introduced 
to him for the first time.

Our Mission
As living members of the church, we seek to manifest the supremacy of 
God’s love and we wish to attain the perfection of love for God and our 
neighbor, through the unceasing exercise of all the virtues, the public pro-
fession of the vows of chastity, poverty, obedience and hospitality, fidelity 
to the spirit of the Rule of Saint Augustine, and observance of the Constitu-
tions of the Order.

Our Charisms
 Hospitality: Hospitality is our core value, as embodied and  
 expressed in the four guiding values of quality, respect,  
 responsibility and spirituality.

 Quality: excellence, professionalism, holistic care, 
 awareness of new needs, model of union with our 
 co-workers, model of St. John of God-type care, welcoming  
 architecture and furnishings, collaboration with third parties 3



 Respect: respect for the other, humanization, human 
 dimension, mutual responsibility toward co-workers and 
 Brothers, understanding, holistic vision, promotion of 
 social justice, civil and human rights, involvement of 
 relatives

 Responsibility: fidelity to the ideals of St. John of God and
 the Order, ethics (bioethics, social ethics, management 
 ethics) protection of the environment, social responsibility, 
 sustainability, justice, fair distribution of our resources

 Spirituality: pastoral service, evangelization, offering 
 spiritual care to those of other religions, ecumenism, 
 collaboration with parishes, dioceses, other confessions

Province Logo and Stationery
 Logo Description
 The Hospitaller Order of St. John of God was born in the  
 Spanish city of Granada. Its name is the Spanish word for 
 “pomegranate” and the city, logically, uses the fruit as its 
 symbol. This, in itself, could explain the Order’s choice of 
 symbol. However, the pomegranate is also known to some  
 as “God’s fruit.”

 Province Stationery
 All Province stationery (letterhead and envelopes) should 
 include the logo noted below.

Logo Images
 Several additional versions of the logo are acceptable to 
 use on print and promotional pieces, advertisements, the 
 website, newsletter, and other publications.
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 Gray-scale versions of the logo can be used for high 
 quality black/white print reproduction where a finer half-
 tone screen is used. 

 
 An all-white version of the logo is acceptable to use on top  
 of a dark background.

 A solid black version is only to be used for fax, and some 
 forms of black/white commercial printing applications, such 
 as local newspapers, where course halftone screens are used.

Each sponsored ministry of the Hospitaller Brothers will receive the ap-
proved logos for use on their website and marketing materials. The minis-
try’s own logo should be displayed prominently on its marketing materials, 
clearly identifying the particular ministry.  The ministry is also expected 
to include the verbiage, “A sponsored ministry of the Hospitaller Order of 
St. John of God-Province of the Good Shepherd in North America” with a 
version of the Province’s logo. 
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In general, the logo should not be changed, altered, or modified. The Office 
of Mission Advancement and Stewardship can assist with questions regard-
ing logo usage or requests for any necessary logo alterations. 

Province Colors
The colors of the Order’s logo are PMS 2756C and PMS 466C: 
 Pantone 2756C: 
  CMYK:  C100  M98  Y0  K15
  RGB:  R38  G43  B130

 Pantone 466C:
  CMYK:  C19  M32  Y57  K0
  RGB:  R209  G172  B124

Other complimentary colors may also be used.

Typography
The original font for the logo is Perpetua. Please note: the font has been 
manipulated on the logo to make some letters taller and to change the 
spacing between characters, so always use the eps or jpg file.

The font used at the bottom of the letterhead is Perpetua.
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Font used on the business card is Gabriola.

Fonts used on the email signature are Gabriola and Kokila. 

The Office of Mission Advancement and Stewardship can provide artwork 
for email signatures and business cards.

Any complimentary fonts can be used with official fonts for design 
purposes.

Photos and Images
For print, images should be 300 dpi. For on-screen (such as Powerpoint) or 
website use, 72 dpi is appropriate.
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 Dos and Don’ts
Whether using the logo or any other graphic or photo, it is never appropri-
ate to insert the image and then drag the corners to resize it. Images must 
first be properly sized in an application such as Photoshop. Dragging a cor-
ner does NOT change the size of the original file, which leads to enormous 
document sizes and poor image quality.

Standardization
 The word “Saint” is spelled out on all official versions of the 
 logo. It is, however, acceptable to use the abbreviation “St.” 
 at all other times.

 The initials “OH” after a brother’s name are to be written in 
 all capital letters with no periods. How a brother chooses to 
 sign his own name is obviously up to his discretion. 

 Email and website are written as one word. Neither needs to 
 be capitalized unless it begins a sentence.

 Use “am” and “pm” to denote time of day, lowercase and 
 without periods.

 Use dots in phone numbers, e.g. 815.472.3131

 Use state abbreviation in their two-letter form: IL, NJ, NM, 
 FL, etc.

 The words “Street,” “Avenue,” etc. should always be spelled  
 out in addreses.

 Use the serial comma: the last comma before “and” in a 
 string, e.g. “red, white, and blue.”

 Plural acronyms do not contain an apostrophe, e.g. CDs,  
 DVDs, RSVPs
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